
WBFI BIG
Q4 2021 MARKETING CAMPAIGN



OVERALL GOALS
Construct original consumer-based content (based on market research)

• Attracting Birds to Your Yard

• Why bird Feeding is Important

• Holiday Gift Guide

Content would help increase website SEO 

by users access other resources on WBFI.org

Build an overall consumer following on social platforms

Collect follower content to use for future marketing



BLOG POST CREATION
- ATTRACTING BIRDS TO YOUR YARD
- WHY BIRD FEEDING IS IMPORTANT?
- HOLIDAY GIFT GUIDE

PROMOTE ON FEATHR
- 1ST ROUND OF TARGETED ADS
- RETARGETING ADS FOR THOSE THAT CLICKED ON RD 1

SOCIAL MEDIA CAMPAIGN
- RAN CONCURRENTLY W/ FEATHR ADS
- GRAPHIC CONTENT
- CROWD-SOURCING FOR CONTENT

STEPS IN OUR PROCESS



ORIGINAL BLOG WEB CONTENT

ORIGINAL CONTENT HELPS BUILD WEBSITE SEO TO EARN US HIGHER RANKINGS IN INTERNET SEARCHES. OUR

ADVERTISEMENTS CAN RE-DIRECT THEM TO PAGES AND GUIDE THEM TO THE FEED SMART PAGE. BLOG POSTS WITH TOPICS

ADDRESSING MARKET SURVEY FOR INFORMATION THAT IS HELPFUL AND WILL BE SENT DIRECTLY TO INBOXES AND SENT OUT VIA SOCIAL 

MEDIA. TYING INTO RESOURCES LIKE RELEVANT STUDIES, 6 STEPS GUIDE, VIDEOS OWNED BY WBFI, HELPS USERS

NAVIGATE AND ENGAGE MORE WITH THE WEBSITE. BLOG POST DETAILS WITH MAIN POINTS:

- ATTRACTING BIRDS TO YOUR YARD

- WHY BIRD FEEDING IS IMPORTANT?

- HOLIDAY GIFT GUIDE



KEYWORD SEARCH CAMPAIGN
A KEYWORD CAMPAIGN ALLOWS US TO CONNECT WITH AND GROW A RE-TARGETABLE AUDIENCE. ANYONE

WHO SEARCHES FOR WORDS AND PHRASES RELEVANT TO THE PROGRAM WILL ENTER OUR TARGETED AUDIENCE

AND BEGIN TO SEE OUR ADS.

MOST SUCCESSFUL

- HOLIDAY GIFT GUIDE 

- WHY BIRD FEEDING IS IMPORTANT?

- ATTRACTING BIRDS TO YOUR YARD



BLOG: ATTRACTING BIRDS TO YOUR YARD

https://l.feathr.co/v1/reports/c/61992897fc607322d1f74ad2?s=2021-11-25&e=now&c=&m=l
https://l.feathr.co/v1/reports/c/61992897fc607322d1f74ad2?s=2021-11-25&e=now&c=&m=l


BLOG: WHY BIRD FEEDING IS IMPORTANT

https://l.feathr.co/v1/reports/c/61992897fc607322d1f74ad2?s=2021-11-25&e=now&c=&m=l
https://l.feathr.co/v1/reports/c/61a7cf2bd36045dc029eb068?s=2021-12-06&e=now&c=&m=l


BLOG: HOLIDAY GIFT GUIDE

https://l.feathr.co/v1/reports/c/61992897fc607322d1f74ad2?s=2021-11-25&e=now&c=&m=l
https://l.feathr.co/v1/reports/c/61aa905251bb21a2ccbd90e3?s=2021-12-08&e=now&c=&m=l


RETARGETING CAMPAIGN
BASED ON THEIR ACTIVITY, WEB USERS THAT CLICKED ON THE FIRST ROUND OF WBFI FEATHR ADS WERE TARGETED FOR 

ADDITIONAL DIGITAL ADS THAT WOULD HELP RETARGET THEM TO VISIT THE WBFI WEBSITE.



RETARGETING CAMPAIGN
Report

https://l.feathr.co/v1/reports/c/61b134b9d58200ed4a964798?s=2021-12-10&e=now&c=&m=l


FEATHR CAMPAIGN OVERVIEW



WEBSITE TRAFFIC SEPTEMBER – JANUARY

Attracting Birds to Your 

Yard - Feathr

Campaign



WEBSITE TRAFFIC SEPTEMBER – JANUARY



Reach – 23,167

Link clicks – 130

Entries – 10

Donations: 

Case Suet Cakes

6 bird feeders

100lbs birdfeed

CROWD SOURCING CAMPAIGN
Create incentive to obtain high quality amateur content that we can post onto WBFI social channels.

Not only do we get content in an affordable way, helps us engage active members and new followers that can be 
brought into the WBFI fold through Facebook and Instagram. 

Donations: 

• Prince Corp

Case Suet Cakes

• Wild Bird Habitat Stores 

5 birdfeeders

• Classic Brands

Birdfeeder

• Aspen Song

100lbs birdfeed



Reach – 23,167

Link clicks – 130

Entries – 10

Donations: 

Case Suet Cakes

6 bird feeders

100lbs birdfeed

CROWD SOURCING CAMPAIGN

Reach – 23,167

Link clicks – 130

Entries – 10

Top Platform Performed: Instagram 



Reach – 23,167

Link clicks – 130

Entries – 10

Donations: 

Case Suet Cakes

6 bird feeders

100lbs birdfeed

CROWD SOURCING CAMPAIGN



SOCIAL MEDIA INSIGHTSCOMPARISON
FACEBOOK

INSTAGRAM

LINKEDIN



FACEBOOK TRAFFIC SEPTEMBER – JANUARY



FACEBOOK TRAFFIC

Right: Facebook Analytics

Left: Market Research 2021



FACEBOOK TRAFFIC



INSTAGRAM TRAFFIC DECEMBER 1– JANUARY 1

37 new followers since 12-1



INSTAGRAM TRAFFIC

Right: Facebook Analytics

Left: Market Research 2021



LINKEDIN TRAFFIC



Reach – 23,167

Link clicks – 130

Entries – 10

Donations: 

Case Suet Cakes

6 bird feeders

100lbs birdfeed

WHAT WORKED BEST

• Instagram and Facebook are where most of our consumers engage

• Adding more consumer-based information could widen WBFI’s reach 

to hobbyists and connect them with our members

• Followers enjoyed and engaged best tips and recommendations for 

better bird feeding

• We ran social media analytic reports on best times to post



Reach – 23,167

Link clicks – 130

Entries – 10

Donations: 

Case Suet Cakes

6 bird feeders

100lbs birdfeed

WHAT’S NEXT
Additional $20k for BIG to spend through June 30th

& Campaign 4 - $1,000 spend ideas

• Bird-feed kits to send out to active followers / 
influencers

• Additional educational information content for 
consumers and hobbyist

• Social media spend for specific topics WBFI BIG 
committee would like to promote

• Webinars / Sponsoring birding events


